CURRICULUM VITAE


Personal Information:           
   
· Name: Habib Allah Al Torkistani
· Nationality: Saudi
· Position: Professor of Business Administration and Marketing
· Work Address: King Abdul Aziz University, Faculty of Economics and
· Administration, Business Administration Department, Jeddah, Saudi Arabia
· Last Scientific Qualification: PhD
· Major Specialist: Business Administration
· Specified Specialist: Marketing Management
· Permanent Address: P.O.Box: 16241 Jeddah(21464)
· Tel: +(966) 2691018
· Fax: +(966) 26403872
· Mobile: +(966) 505610091
· E-Mail: drhabib1@yahoo.com


Education:

· B.Sc.: King Abdul Aziz University 1980-1981
· MBA: Business Administration (Marketing Management ), King Abdul Aziz University 1985 – 1986.
· PhD: Lancaster University (Great Britain), Business Administration   (Marketing Management Strategies), 1992.

Jobs:

· Reader, 1981
· Lecturer: 1986
· Assistant Professor: 1992
· Associate professor: 1997

Professor: 2002

Membership of Societies:

· Member,  Retired Society 2008 

· Vice President, Saudi Management Association, 2004-2006.

· Head, Saudi Management in Western Region, 2004 – 2006.

· Member, Saudi Economic Society Association, 2004 - 2007

· Member, Saudi marketing Society Association, 2005 - 2007.

· Member, Arab Management Association Cairo, 2002 – 2004  

· Member, Consultation Committee for Historical Region Development (Jeddah Government) 2001.

· Member, Training Committee, Jeddah Chamber of Commerce 2001.

· Member, Marketing Committee in Commercial Chamber 2002 - 2003

Training Courses Expertise:

· Self evaluation for staff member (21-22) April, 19??

· How to write and publish scientific research 1992

· Dynamic active learning 1992

· Course evaluation and development 1993

· Using computer for Network connection 1995


· How to use Internet Via computer 1998


Membership in ---------- Committee

· Head, Marketing Department Committee for courses to Faculty of Science of Administration and Finance, Al-Medina Al-Minawara

· Member, Follow-up Committee for studying Courses in the Faculty of Science of Administration and Finance, Al-Medina Al-Minawara

· Member, Strategic Planning for Scientific Research in King Abdulaziz University


· Member, Scientific Committee of Islamic Economic Center 2000

· Member, Permanent Committee for Supervision of job day in the University


· Member, Reconstruction Committee for Girls and Teachers Colleges, Jeddah 2004

· Head, Educational Resources Development for Academic Accreditation 2004

· Head, Doctoral Program in the Faculty of Economics and Administration 2004

· Head, Training Team in the Faculty of Economics and Administration for preparation of files for studying subjects 2004

· Member, Permanent Promotion Committee 2004-2005

· Vice Dean, Institute of Research and Consultations 2005


Media:

· Editor-in-Chief of “ECONOMIC Magazine”

· Editor-in-Chief of “Consumer Magazine”

· Columnist  (writing articles) in many national newspapers, 2000-2003


Publication Books:

· Industrial Cooperation and Mutual Commerce Between Gulf 
· Cooperation Council (GCC) Countries, Jeddah, Dar-El-Belad,1983

· Management and Industrial Gulf Environment, Jeddah, Dar- El- Belad, 1996

· Lights in the Way of Development  in the Kingdom of Saudi Arabia, Dar-EL-Belad,Jeddah,1999

· Abstract of Scientific Theses from King Abdul Aziz University for Master’s Students from 1982-1996, Jeddah, Scientific Publishing center, King Abdul Aziz University.

· Direction in Marketing, El-Riyadh, first press, 2002

· International Marketing, Jeddah, Dar-Ialam for Publication and Distribution, 2005

· Marketing in Islam, Dar Ealam Publication and Distribution

· Principles of Marketing, Jeddah, Dar-Ialam for Publication and Distribution, 2006

Conferences:

Presentation of Papers:

· The development and effect in the environment??? 

· Towards new channels in administration science and their roles in development

· Rate of Saudi building for using the c???

· The rate of Gulf companies’ participation in strategic planning activities 

Educational Experience:

· Teaching a number of modules in the field of Marketing, National Administration for B.Sc. Students

· Teaching a variety of modules in the Executive Masters Program

· Teaching in the Private College of Administration Jeddah

· Supervision of Graduate Projects for M.Sc. students

Training Association:

· Delivery of Training for M.Sc. Program in Sunderland University, Great Britain

· Delivery of Training for the Application of Marketing Program for Students (Riyadh Commercial Chamber)

· Designed Training Courses for Saudi Air Line in the field of Marketing and Marketing Research

· Training of the employers of STC in Kingdom of Saudi Arabia 

· Training of the workers in the Non-profit Organizations and Societies in Arts of Marketing

· Training of the Men of Security Periodical of Jeddah Governorate 2005  

Consultation Studies:

· Emirates consultant in Saudi cables company and organizing the Marketing Department 2000

· Evaluation of national report concerning scientific research in the Kingdom of Saudi Arabia under supervision of the Ministry of Higher Education 2000

· Project discussions about the roles of scientific research in KSA 

· Consultant at Jeddah Governorate from 2002-2005

· One of the Associate Members of Strategic Planning for Jeddah Governorate for mission and vision building that have been approved.


Periodicals:

Refereed Papers:

· Strategies on marketing the Gulf petrochemical products with special reference to international marketing difficulties, El-Taawen Magazine, El-Riyadh, 31, pp, 13-41 (1994).

· Effect of carbon taxes on the economy of Gulf Arab countries:
· (marketing overview); Administration Magazine,58, pp, 13-41 (1994).

· Success of cooperative projects for petrochemical companies in the Gulf; 4, (58), pp, 16-38 (1994).

· Difficulties in non petroleum products exports; case study of industrial companies for Arab Gulf countries; Arab Magazine for Administration Science; 2; pp, 167-194 (1995).

· The rate of application of administration in private sector …………; field study on Saudi companies; 17, pp, 1-30 (1995).

· Application of social concept of marketing in ………… societies in Saudi Arabia; General Administration Magazine; 1, (36), pp, 147-182 (1996).

· -The role of industrial building in environmental maintenance:
· Case study of a sample of companies in Saudi Arabia; Petrol and Arab Cooperation; 83, (32), pp, 69-99 (1997).

· The role of higher education for Saudi working marketing; Social Science Magazine; 27, (3) (1999).

· The effect of Saudi Arabia contribution to the World Trade Organization on the marketing activities of local companies; Administration; 78, pp, 115-139 (1999).

· The difficulties of non-petrochemical products marketing in the Kingdom of Saudi Arabia; King Abdul Aziz Magazine for Economics and Administration; 2(13), pp, 47-71 (1999).

· Evaluation of marketing role in Saudi companies from Islamic point of view: field study for national companies Jeddah city; King Abdul Aziz Magazine for Islamic Economics; 12(1420H).

· Strategy of marketing of the result of scientific research referring to the King Abdul Aziz Experiment; 88, 32(2002). 

Meetings:

Participation by Presentation of Working Papers:

· The effect of carbon taxes on the economies of Gulf countries 

· The strategy on Gulf export development 

· The problems associated with petrochemical industry
· University student interaction

· Small scale industries and their effect on economic development  

· Activity of research and development in industrial Saudi buildings 

· The higher education in the Kingdom of Saudi Arabia 

· The relationship between the quality control and national marketing

· The effect of  Saudi Arabia’s joining of the  World Trade Organization on marketing activity in local companies

· Strategy on marketing of the research results with special reference  to the King Abdul Aziz University Experiment 

· The prosperities of workers in the field of tourism services 

· Marketing retardation of the scientific research in the Universities

· Future investment and the work opportunities

· Evaluation of the investment in Jeddah historical region economically and touristic ally.







7

